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TATA COMMUNICATIONS
CORPORATE SUSTAINABILITY POLICY

Tata Communications believes that the primary purpose
of a business is to improve the quality of life of people and
that a corporate entity exists to serve society from where it
sources its customers and other stakeholders. Hence, itis
important to address the needs and concerns of the
society in a pro-active manner.

Tata Communications will discharge its social
responsibilities through contributions to disaster relief,
supporting sustainable development and corporate
philanthropy.

Tata Communications will actively pursue the Triple
Bottom Line Reporting Initiatives (i.e. Economic Bottom
Line, Environmental Bottom Line and Social Bottom Line)
to demonstrate its commitment to be a good Corporate
Citizen.
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