TATA LAUNCHES HOSTED TELEPRESENCE

Tata launches hosted telepresence

Tata Communications has launched a global hosted and managed
telepresence solution, based on Cisco TelePresence. And it is bringing a
new twist to the telepresence story: support for the hosted telepresence
service will be provided by a series of Tata group companies.

This new flavour of telepresence is an interesting one. Tata Communications
intends to provide a hosted infrastructure, connectivity, meeting management, a
concierge service, and booking and scheduling tools. So it presents itself like many
existing flavours of telepresence, but it distinguishes itself from other managed
services by the hosting element of the proposition. By hosting the service on Tata's
network, the call manager and telepresence manager applications sit in the
network, reducing the complexity on site and the cost to manage these
applications. Tata Communications' managed service also facilitates interoperability
between existing Cisco telepresence meeting rooms, both private and public.

Among other managed services providers, only AT&T to our knowledge is offering a
similarly hosted service.

Tata Communications is targeting communities of interest with its new
videoconferencing offer. By being the single point of contact it can work with
suppliers and customers in tandem to provide a cost-effective solution to
telepresence.

One of these communities of interest is the Tata group and its partners.Tata
Communications has so far set up a number of rooms within the Tata group. It has
also introduced a pay-per-use telepresence solution in the Taj Hotels Resorts and
Palaces chain. The pay-per-use solution will enable businesses to use five rooms in
Boston, New York, London, Mumbai and Bangalore. It has also set up four public
rooms for the Confederation of Indian Industry (CIl), which are situated in Delhi,
Bangalore, Chennai and Hyderabad.

There are two ways to look at this. Tata doesn't have any big showcase paying
customers, and is hedging its bets about whether telepresence is a commercial
standalone prospect. Or it could be a very tough proving ground for managed
telepresence; Tata companies, and the Tata board, could be especially demanding.
If it can succeed in providing successful services to the conglomerate then it would
be a good indication that it is possible to provide the same service elsewhere.

At the very least, this solution represents a new option for a more affordable
managed telepresence solution. Equipment costs may still be prohibitive for some
enterprises, but Tata Communications is bringing a different business case to the
table by introducing a hosted service.
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company acts as a well-respected and trusted source of industry data, knowledge and
expertise on the commercial impact of technology, regulatory and market changes. Ovum
engages in continuous research and industry analysis to determine market dynamics in its
specialist sectors. Ovum has developed long-standing relationships with many of its corporate
clients, which include major international blue-chip companies such as Alcatel-Lucent, AT&T,
BT, Cable & Wireless, Cisco Systems, Deutsche Telekom, Fujitsu, HP, IBM, Microsoft, Telstra
and Vodafone. Ovum is part of the Datamonitor Group

Whilst every care is taken to ensure the accuracy of the information contained in this
material, the facts, estimates and opinions stated are based on information and sources
which, while we believe them to be reliable, are not guaranteed. In particular, it should not
be relied upon as the sole source of reference in relation to the subject matter. No liability
can be accepted by Ovum Europe Limited, its directors or employees for any loss occasioned
to any person or entity acting or failing to act as a result of anything contained in or omitted
from the content of this material, or our conclusions as stated. The findings are Ovum's
current opinions; they are subject to change without notice. Ovum has no obligation to
update or amend the research or to let anyone know if our opinions change materially.

© Ovum 2008. Unauthorised reproduction prohibited.

2


http://www.ovum.com/

	Tata launches hosted telepresence

