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SAFE HARBOUR

SOMEOF THE STATEMENTSHEREINCONSTITUTED F ORWABAKINGS TAT E METHRTSHO NOT
DIRECTLYOR EXCLUSIVELRELATETO HISTORICAIFACTS THESEFORWARR.OOKINGSTATEMENTS
REFLECTOURINTENTIONSPLANS EXPECTATIONSSSUMPTIONGNDBELIEFRABOUTFUTUREEVENTS
ANDARESUBJECTO RISKSUNCERTAINTIESNDOTHERFACTORSMANYOF WHICHAREOUTSIDEOUR
CONTROL IMPORTANTFACTORSIHAT COULDCAUSEACTUALRESULTS O DIFFERMATERIALLY-ROM
THE EXPECTATIONEXPRESSEOR IMPLIEDIN THE FORWARB.OOKINGSTATEMENTESNCLUDBEKNOWN
AND UNKNOWNRISKS BECAUSRACTUALRESULTEOULDDIFFERMATERIALLFROMOURINTENTIONS,
PLANS EXPECTATIONSSSUMPTIONGSNDBELIEFABOUTTHEFUTURE,YOUAREURGEDIO VIEWALL
FORWARB.OOKINGSTATEMENTEONTAINEDHEREINWITH CAUTION TATA COMMUNICATIONBOES
NOT UNDERTAKRANY OBLIGATIONTO UPDATEOR REVISHFORWARD.OOKINGSTATEMENTSNVHETHER
ASA RESULOFNEWINFORMATIONFUTUREEVENTOROTHERWISE
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AGENDA

A BUSINESS OVERVIEW
A FINANCIAL OVERVIEW
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TATA COMMUNICATIONS
DELIVERING A NEW WORLD OF COMMUNICATIONS
POWERING THE PLATFORM ECONOMY, THE INTERNET AND GLOBALISATION

Over25%o0f t he wori ' d3s We have the only wholly -owned

internet traffic uses our @ subsea cable network that circles
network (Over 12,000 the globe

petabits)
% % Wedre a | eading
hosting and cloud services globally

@ * We handle 1 in 10
of all international
L voice calls We connect businesses to providers

who account for almost 50% of
cloud computing

20 terabits of international Ny~ . 85 million voice
bandwidth lit capacity X . @ | transactions handled every

— e day




w®

TATA COMMUNICATIONS TATA

GROWTH STORY
TRANSFORMING FROM AN INDIAN PSU TO A DIGITAL ENABLEMENT PLAYER

Transformation Growth Innovation

Wo r | & &TE roaming peering with
Telecom ltalia Sparkle

100G connectivity to carriers & Partnered with Salesforce to
VSNL, VSNL International, CIPRIS, Tata enterprises across the US & Europe interconnect businesses to the cloud
Indicom Enterprise BU & Teleglobe unite New Verticals d Media, Banking, JamveeE | aunc h eignedfirst UK advertising sponsorship
as TCL Healthcare Launch of 1IZO™ deal with the Heathrow Express
lq n\ Q ® o
2002 an 2010 2012 AMONNG: 2014 2016-17
\uwy
r. \
® u ~
1Oh = O
[/ 2008 2011 2013 2015
Tata Group acquires Launch of Cloud Services, and Official connectivity Joined forces with Google, Microsoft #1 International Wholesale Voice
stake in VSNL Next Generation Ethernet partnership with F1® Azure and AWS to deliver cloud #1 India Large Enterprise

Network enablement platform Leader in Global Network Services
(Gartner) - 5" Year in a row
Exited Neotel & Data Center 82017
Launched MOVE, and\etFoundry
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GLOBAL REACHPROVIDING CONNECTIVITY ACROSS THE WORLD

Global
Backbone

Around
the
Wo r |

Tata Communications Leadership
Global Footprint vi2.]

in Global

@ Live PoP . SI P

@ Data Center Internet .

B Planned PoPs Tl‘unklng
A Partener PoPs rou te S

« Aggregation PoP

== Tata Communications Global Network (TGN)
=~ Consortium cable assets



w®

TATA COMMUNICATIONS TATA

PRODUCTS AND SERVICES
PROVIDER OF ENTERPRISE & WHOLESALE DATA SERVICES & WHOLESALSTANCE VOICE SOLUTIONS

Data Services Virtual .
. Intl Private Internet -
Private Line Leased Line Mobility Inmarsat
Traditional Network
Services
Ethernet National Private Line Internet Protocol - Transit
Managed Managed .
lzs%svfl\? Hosting/ Security Broadcast C\él:ljr?:ct
Growth Cloud/GHCC Services
Services : .
ey sle: IEED Healthcare e MOVE & IOT
Trunking Streaming Management

Subsidiaries TC Transformation Services Ltd TC Payment Services Ltd

International Long Distance National Long Distance

Voice Solutions
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MARKET OVERVIEW
TECHNOLOGY IS A GAME CHANGER

N

70% of large and mid -sized enterprises are likely to rework their networking setups over the
next three years

Network Function

@ ViruEesidan 37% of IT budgets are spent on cloud and cloud -related services

= (NFV)
w Big Datq and Explosion of % 4.4 million IT jobs created globally to support big data in 2015
—Q; Analytics APIs i
|
Digital ) 56% of executives purchase IT products on smartphone or tablet
Internet of Transformation T e T

Things

92% of digital disrupters are leveraging APIs for mobile app development

j Mobili Consumerisation
v 8888 of IT

(((@))) By 2020, 40% of all data will come from sensors

PN
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BUSINESS THEMES SUPPORTING DIGITAL TRANSFORMATON
DIGITAL TYPICALLY DELIVERS VALUE ACROSS 4 IMPACT AREAS FERFESSIN

Driving their digital transformation on a global scale, organisations need best-in-class global

Borderless infrastructure and tools. They will power organi
Growth geographies, and allow them to innovate through new products, services and business models

to generate new revenue streams with agility.

Boosting productivity and drive efficiencies via digital, organisations need to pave the way for
seamless multi-platform collaboration amongst their employees, partners and customers, and
empower them with ubiquitous access to data and applications.

Productivity
and Efficiency

Customer Offering their digitally -savvy customersthe seamless experiences they crave, organisations

Experience and need to embrace an omni-channel approach, which enables them to enhance customer

Engagement engagement, awareness and loyalty.

Managing Managing business risk organisations must secure their data and applications dwhich fuel their
growth i n t oday ddngaidst exterhabthreats,c o n o my

Business Risk - . . :
and ensure reliability and near -zero business disruption.
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OUR CUSTOMERS
~ 7,000 CUSTOMERS GLOBALLY: ~2,000 SERVICE PROVIDER CUSTOMERS ENTERPRISE CUSTOMERS

of S&P 500 of the Fortune 500 of PWC 100 @ of FTSE 350
% o — silad VN =
[T G B=¢ SEC R TY NN £

Banking/ Media/ Healthcare/ Service
Financial Entertainment Pharmaceutical Provider

Manufacturing  E-=Commerce ITNTES Services Technology

Some Key Customers

EIETTE=]  AIRFRANCE KLM BE \icrosoft

WITH YOU, RIGHT THROUGH

aa»e s==:

m&

MMUWW&M}.&& W

Panasonic & Mphasis  gggar’ T’\T’\(Sky m £

TATA TECHNOLOGIES
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WE ADDRESS ~$46 BN OUT OF A$1.1 TN TELECOM MARKET

SERVICEABLE ADDRESSABLE MARKET REPRESENTS PORTION OF THMARKEIONMHICH WE CAN
CAPTURE

Telecom:
$1,100Bn

$359 Bn
$108 Bn
$154 Bn
$265 Bn
m Total Carrier Outsourcing m Mobile Services H International Voice ~ m Carrier N/W O/S m Data - Intl
m Fixed N/W Data m Fixed N/W Voice m Cloud m Collaboration m Data - India
| [International Voice m Managed Services m|ZO Media Mobility

Source: Gartner, F&S, Telegeography, CISCGVNI, Internal Estimates

Notes: Managed Services includes Media Services; Data Intl Connectivity includes CDN and IPT 12
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OUR TARGET ADDRESSABLE MARKET IS EXPANDING FROM $46BN
2017 TO $69BN IN 2020 US$69Bn  CAGR

in 2020 14%

Mobility (MNaaS),
Healthcare and UCC

Data - International 8%

US $46Bn |
in 2017 | 4
| 2
i 2 — 44%
2 1 ! -4 26%
Healthcare 61 2 1 0 —
12062 g — | -
ucc — - | - : 260/0
Banking Solutionsd1 Media 81 + Growth driven by Innovation b
Cloud | in new services like 1ZO, 12%
Data - India ! 14%

Carrier Network 4%

Change in target addressable market for TCL from 2017 to 2020 (US $ Bn)

International Voice (12%)
e > O o & 0 < Q 4 )
Y Q& @ N N O N S &
& S = & oS $S \&‘Z'b Y N & N
N < & . N NS o
2 N 2 2> o > A\
& & X S 4
&0 & (,\@* ® @\% NS
NS -
.@‘Q (.."§ . Q;o(\ *Data dIntl Connectivity includes ILL, VPN, Ethernet, CDN, IPT
& Q'&" MNZO includes market for Enterprise Internet (excl. India) + Domestic VPN (excl. India) 13
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HELPING CONSUMERS REMAIN AGILE, ADAPTABLE, AND RESPONS

POWERING THE DIGITAL ECONOMY AND HELPING OUR CUSTOMERS ARBFARTELERATE THEIR
GROWTH BY DEVELOPING INNOVATIVE BUSINESS SOLUTIONS

Innovating Together

Crowdsourcing ideas from 8,500 strong workforce &

Internal Innovation incubate internal start -ups for go to market

SHAPE New business
iNEE units e.g. loT
FUTURE in India

New product
development in
partnership
with start -ups

Start -up scouting in partnership with innovation partners
like Northgate and theme based hackathons to garner ideas
for new business creation

External Innovation < Northgate Telecom  SKYPORT o4 App Security

I Investments in

Innovation Fund SYSTEMS
' : ifici i disruptive
LUMINA . Cloud SDN sentient aArr]t(;fIg:ng:;Ihgence fechmologies
w like Sentient Al

> i Cloud-managed T Mobile Virtual
~ 2 viptela ga eleena (oo Enaver
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INVESTING FOR THE FUTURE

- MOVEis 3 Products built on the Tata Global Network BUILT ON GLOBAL INFRASTRUCTURE

SCALE AND REACH FOR BETTER QUALITY OF SERVICE S
SIM CONNECT ey
Global Mobile Connectivity for Humans 98 Providing Global Visibility, DNArtedto A —

nearest POP for highest

Security and Control to MNCs qualty of service
IoT CONNECT ks ek

. . . management and
Global Connectivity for Machines and Things &Fully Programmable 0551855 platform
Global IoT connectivity and services TR — Best-of-breed

interconnected with most MVNO/MVYNE
mobile operators for faster management

MOBILE NETWORHKNABLEMENT st maiy ot A dutom | @ Ongong exparson
MNOs can | everage our MVNE opl Ltf

¥ ©

launch sophisticated local or global MVNOSs rapidly

O Live POPs Expansion

Other Innovative Products in our Portfolio
MOBILE CUSTOMER ENGAGEMENT ROAMING AND INTERCONNECT SERVICES

Mobile Messaging Exchange Mobile Local Number Services Business Intelligence Clearing and Settlement
SMSFirewall SponsoredData Exchange WiFi+ VoLTElnterconnect, IPX+

AP Suite Steering and Routing SS7& Diameter Signalling
4% ‘\ LoRaLP-WAN (Low Power, Long Range Network)
\: 10T infrastructure and developer ecosystem in India

@

101 .
oo Revamping systems and processes to enhance long term
productivity and enrich customer experience 15

EIXM Digital Transformation
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LEVERAGING OUR POSITIONING

a |

Cloud and Data Centre Solutions

Connecting businesses to 8 main cloud platforms in 20 locations across 3 continents
Our data centres meet and exceed TIA 942 standards and offer 99.982% uptime
10,000+ installed racks, and more than 5,000 virtual instances

Managed Managed Security

Security [

Cloud and Data
E Centre Solutions

—_ =

One of the largest cloud -based DDoS mitigation and scrubbing services with 17
scrubbing farms across the globe

Provide 24x7x365 proactive monitoring of security devices for over 700 customers
Acknowledged as a 'notable vendor' in Gartner's Magic Quadrant for MSSPs

| | Media and Entertainment Services
Media & q

Entertainment
Services

—_ =

Global network that can transfer 1TB data/second for HD video without buffering
Video network that reaches 300 media hotspots globally

Offers OTT platform -as-a-service which enables delivery of live, linear, catch -up &
VOD content

Unified Communication and Collaboration (UCC)

End-to-end global managed services and support
Named Microsoft High Potential Partner for Skype for Business
Cisco powered Cloud Contact Centre Solution Provider 16
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THIRD PARTY ENDORSEMENTS, AWARDS AND RECOGNITION

CONTINUOUS IMPROVEMENT

India's largest corporations : Tata Communications at

#68

Transparency International, a global civil society organization,
conducted research into the public reporting practices of 100
emerging market companies based in 16 countries in 2016

FORTUNE Communications ranks #2 in the

- ( (
= ' nge feature story on the Leadership Profile
- ata Communications in the December
P & on of Fortune India

[fortuneindia .com/2016december/the -importance -
ing-global-1.10468

4y

Named an Aon Best Employer India,
3 year in row. Recognised for high

employee engagement, compelling
BESTEMPLOYERS employer brand, effective
leadership and a culture that

enables high performance

Frost & Sullivan India ICT Awards

A
A
A

ransp'EnrCermm;atyeReport6A

Enterprise Data Service Provider of the Year (9t Year in a row)
Hosted Contact Center Service Provider of the Year (6™ Year in a row)
Enterprise Telecom Service Provider of the Year - Large Enterprises
(3 Year in a row)

Third Party Datacentre Service Provider
IoT New Product/Service Innovation Award

Award Category)

of the Year (2" Year in a row)
(First time winner - New

Recognised for building a high trust, high
performance culture and a Great Place to Work-
CertifiedE

CERTIFIED

MAR 2017 - FEB 2018

#19 best company in India at attracting and
retaining top talent
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