
With 53 global sites across the globe, this food services provider 

was coming up against significant network challenges. Limited 

bandwidth at individual sites was a�ecting the performance of key 

applications, such as SAP – and lead times for upgrading bandwidth 

were far too long. What’s more, limited visibility of both applications 

and reporting made it di�cult to quickly identify operational issues 

and monitor performance across sites. The business recognised the 

need to future-proof its network and introduce agility and flexibility, 

particularly as its applications moved over to the cloud. Better 

productivity, business expansion, and lower costs were also 

essential.
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Tata Communications’ IZOTM WAN ecosystem formed 

the basis for a fully managed hybrid architecture. IZOTM 

Internet WAN combines the security, flexibility and 

predictability of a private network, together with the 

global reach of the Internet, while IZOTM SDWAN’s 

network intelligence spanning over 130 countries 

maximises performance and user experience.

IZOTM Private Connect enables private access to over 

eight cloud providers from anywhere in the world and       

minimises the risk of downtime or data loss.

In this instance, Tata Communications delivered a fully 

managed hybrid solution with MPLS and IZOTM Internet 

WAN, leveraging Versa’s cloud platform to bridge 

sites. IZOTM SDWAN Select served as an overlay with 

some sites having bring your own network (BYON) 

connectivity. IZOTM Private Connect provided a robust 

gateway to Azure cloud services, with a Zscaler 

service managing a secure transition on the new 

network.

Crucially, a single, end-to-end SLA ensured seamless 

service and delivery, with round-the-clock monitoring 

throughout the transition and beyond.

THE SOLUTION

As a result, the customer now has 

unprecedented visibility over the 

entire network across sites, with 

application-aware routing to 

o�oad tra�c to the Internet. All 

sites now also have local internet 

breakout, together with the ability 

to add on next-generation       

firewalls and unified threat     

management as a virtual network 

function on the universal         

Customer Premises Equipment 

(uCPE). In e�ect, the customer 

enjoys all the benefits of high 

performance and security of 

private VPNs, with the cost, 

flexibility and reach of the          

Internet. Commercially flexible 

and competitive, this truly hybrid 

design is based on the needs of 

each site – delivering a fully    

scalable, cost-e�ective network, 

and all from a single provider.

THE BENEFITS

With 240+ IP PoPs globally and a 20 TBPS global IP backbone, we carry nearly 30% of worldwide Internet 
routes over our network, making us one of the world’s leading service providers.

Gartner named Tata Communications a Leader in their Magic Quadrant research report for Global Network 
Services for each of the last five years. And Frost & Sullivan’s panel of premiere Indian CIOs chose Tata Commu-
nications to win 5 times in the 2018 India Digital Transformation Awards, including Enterprise Data Service 
Provider of the Year.
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