
As part of an ‘Internet first’ strategy, this global brewery group 

wanted to move 90% of its apps over to public cloud – but its 

network infrastructure was holding it back. Spanning over 100 sites 

across Europe, its MPLS was both expensive and inflexible, and the 

SLAs and performance of its local broadband internet was, to say 

the least, poor. Multiple local supplier contracts, billing and service 

management procedures only added to the complexity. It was clear 

that in its existing form, the network couldn’t fulfil the digital 

ambitions of the business.
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A key issue revolved around the MPLS being supplied 

by a global service provider, with Internet access from 

local ISPs. With Tata Communications IZOTM platform, 

the customer was able to move the entire network to a 

single supplier.

IZOTM Internet WAN combines the security, flexibility 

and predictability of a private network, together with 

the global reach of the Internet, while IZOTM  SDWAN 

brings intelligent, secure and reliable connectivity for 

better performance and user experience. IZOTM  Private 

Connect enables private access to cloud providers 

from anywhere in the world and minimises the risk of 

downtime or data loss. 

In this instance, Tata Communications delivered a 

complete IZOTM WAN solution to replace both VPN 

and Internet breakout, with IZOTM SDWAN Prime for 

tra�c steering. IZOTM Private Connect connected users 

directly into cloud service providers including 

Microsoft Azure, while Zscaler ensured security was 

enabled for over 10,000 users.

THE SOLUTION

With end-to-end SLAs and local 

Internet breakout, migration to 

the Internet was now possible, 

and hassle-free. Having a fully 

managed service from one 

supplier ensured a better user 

experience and cut operational 

overheads. Costs were 

dramatically contained once the 

new service went live. 

Significantly, the business now 

had an agile and flexible WAN 

that could be scaled up for new 

sites and acquisitions – both in 

terms of connectivity, and 

security. In e�ect, it now had an 

infrastructure that could deliver a 

consistently better user 

experience across sites today – 

and that would continue to do so 

into the future.

THE BENEFITS

With 240+ IP PoPs globally and a 20 TBPS global IP backbone, we carry nearly 30% of worldwide Internet 
routes over our network, making us one of the world’s leading service providers.

Gartner named Tata Communications a Leader in their Magic Quadrant research report for Global Network 
Services for each of the last five years. And Frost & Sullivan’s panel of premiere Indian CIOs chose Tata Commu-
nications to win 5 times in the 2018 India Digital Transformation Awards, including Enterprise Data Service 
Provider of the Year.
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