
A European automotive company acquired a business with several 

sites in India, and expanded both the size and complexity of its 

network. With 25 sites worldwide, each with an active backup, it had 

50 MPLS links provided by three di�erent providers: AT&T, Verizon 

and NTT. The business was also managing its own solution, and in 

the face of further expansion, this was to become an ever bigger 

drain on resources.

With this in mind, the organisation wanted to move to a fully 

managed solution supplied by a single vendor. Tata Communications 

delivered exactly that.
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Tata Communications’ hybrid architecture design 

comprised IZOTM Internet WAN and IZOTM Private 

Connect, over Tata Communications’ MPLS-based 

Global VPN. While IZOTM Internet WAN o�ers the 

global reach of the Internet with the security, flexibility 

and predictability of a private network, IZOTM Private 

Connect allows users to access cloud providers 

privately, wherever they are.

IZOTM SDWAN o�ers consistent, intelligent, and 

reliable connectivity spanning over 130 countries. 

Acting as an overlay, it brought security and consistent 

performance across the network.

While all sites were connected with IZOTM Internet 

WAN, production sites were also connected to GVPN, 

and o�ces to their local Internet. Having two 

connections per site ensured network availability, with 

virtual unified threat management completing the 

picture.

THE SOLUTION

This shift to the Internet had a 

significant impact on the 

organisation’s bottom line: total 

cost of ownership went down, as 

did operational costs, thanks to 

the e�ciency inherent in a single 

supplier. An end-to-end SLA 

delivered more flexibility all round 

compared to the competition and 

deterministic routing in accessing 

the data centre brought an 

enhanced user experience.

Importantly, the organisation now 

had a future-ready hybrid 

network, flexible and scalable 

enough to support global expan-

sion, without compromising on 

performance.

THE BENEFITS

With 240+ IP PoPs globally and a 20 TBPS global IP backbone, we carry nearly 30% of worldwide Internet 
routes over our network, making us one of the world’s leading service providers.

Gartner named Tata Communications a Leader in their Magic Quadrant research report for Global Network 
Services for each of the last five years. And Frost & Sullivan’s panel of premiere Indian CIOs chose Tata Commu-
nications to win 5 times in the 2018 India Digital Transformation Awards, including Enterprise Data Service 
Provider of the Year.
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